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JAMMU: Talla Jewellers, the
premier bridal jewellery brand
in Jammu and Kashmir, on
Tuesday announced the launch
of its new brand identity and
logo. The previous logo of Talla
Jewellers, a conceptualization
of a woman's Bindi, eyebrow,
and  nose, was a cherished sym-
bol of the brand's dedication to
feminine elegance and beauty.
However, as times change and
the brand evolves, so too must
its identity. The new logo
reflects this modernization,
embodying both the brand's

heritage and its forward-look-
ing vision. It prominently fea-
tures the number 1, symboliz-
ing that "you are our first prior-
ity," a message that

resonates deeply with the
brand's long-standing commit-

ment to its customers. 
The revamped logo, with its

floral shape and monogram
design, is a tribute to the femi-
nine aspects that have always
been central to Talla Jewellers'
exquisite collections. The color

scheme-a blend of pinkish hues
highlighted by bold tones of
dark reds and purples-presents
a modern take on feminism,
mirroring the bold and innova-
tive designs the brand is set to
launch. Speaking about the
new brand identity, Aman
Talla, Managing Director of
Talla Jewellers, said, "This
rebranding marks a significant
milestone in our journey. Our
new logo and identity symbolize
our unwavering commitment to
our customers, while also
embracing modernity and inno-
vation. We are thrilled with the

positive reception from both our
loyal customers and our dedi-
cated employees."  Kashish
Gupta, CEO of Talla Jewellers,
added, "The launch of our new
brand identity has been a
resounding success. It's heart-
ening to see how positively
everyone has embraced the
change. Our new look repre-
sents a blend of our traditional

values with a fresh, contempo-
rary outlook, perfectly captured
by our launch slogan, 'Bharosa
Wahi, Pehchan Nayi.' We
remain committed to the same
trust and reliability that have
defined us for nearly four
decades, now with a revitalized
presence that looks toward the
future."

Talla Jewellers' new identity

is more than just a visual
change; it signifies a renewed
dedication to providing unpar-
alleled bridal jewellery that
blends tradition with modern
design. As the leading bridal
jewellery brand in Jammu and
Kashmir, Talla Jewellers con-
tinues to set the standard for
excellence, ensuring that each
piece is crafted with the utmost

care and attention to detail.
Talla Jewellers' commitment

to evolving with the times while
staying true to its core values is
deeply resonating through this
new brand identity. The new
brand identity, embodied by a
modern logo and a vibrant color
palette, underscores the brand's
dedication to its customers and
its innovative future.
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