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The philosophy of life is this: Life is not a struggle, not a

tension... Life is bliss. It is eternal wisdom, eternal 

existence. -Maharishi Mahesh Yogi

Vande Bharat: A Symbol of Unity 

In a powerful move to celebrate national integration and
the spirit of unity, a symbolic journey aboard the Vande
Bharat Express from Katra to Srinagar has been pro-

posed, aiming to promote the idea of "Ek Bharat, Shreshtha
Bharat." The journey envisions a vibrant display of India's
cultural and emotional unity, connecting the spiritual heart
of Jammu to the scenic and historic beauty of Kashmir.

The Vande Bharat Express, India's flagship semi-high-
speed train, represents more than just modern infrastruc-
ture-it reflects the country's stride towards technological
progress, connectivity, and inclusive development. 

Traveling from Katra, the gateway to the holy shrine of
Mata Vaishno Devi, to Srinagar, the cultural and political
heart of the Kashmir Valley, this journey is meant to high-
light India's diversity and shared heritage.

The purpose of the initiative is both symbolic and strategic.
Symbolically, the journey will serve as a message of peace,
progress, and unity, reminding citizens across India that
despite regional and linguistic differences, the fabric of the
nation remains tightly woven with shared aspirations and
mutual respect. Strategically, the route represents an impor-
tant axis for regional development, promoting tourism,
boosting local economies, and strengthening inter-regional
ties.

Participants of the journey would include youth groups,
social activists, cultural ambassadors, and educators, all car-
rying the unified message of "Kashmir to Kanyakumari -
India is One." The train is expected to host cultural pro-
grams, discussions, and community engagement activities
during the ride, transforming it into a moving festival of
Indian unity.

The Vande Bharat Express, with its modern facilities and
efficient schedule, symbolizes this transformation and the
promise of a peaceful, prosperous future for the region.

MAHADEEP SINGH JAMWAL

Artificial Intelligence (AI) is the simula-
tion of human intelligence by machines,
enabling them to perform tasks like

learning, reasoning, and problem-solving. It
allows systems to mimic human thinking and
improve through data-driven experience.
Artificial Intelligence (AI) is reshaping our
world, transforming how we live, think, and
decide. In seconds, it drafts legal opinions,
predicts market behavior, summarizes med-
ical reports, and even prepares court submis-
sions. Yet, its brilliance comes with a hidden
risk with a warning label - AI doesn't "know"
the truth. It mimics it. Capable of producing
polished, plausible answers, AI can still churn
out factual errors, legal missteps, or incom-
plete insights. AI systems are built on large
datasets. They excel at reproducing patterns
of speech, grammar, structure and logic con-
vincingly. But that does not mean they under-
stand legality, causality, or consequences. As
AI researcher Prof. Emily Bender aptly
states: "These models are not sources of
knowledge. They're sources of plausible lan-
guage."

Legally Speaking, Who Is Accountable?
Current laws are clear: The user is responsi-
ble, not the AI. If a legal brief drafted by AI
misguides a client, the liability is on the
lawyer. If a corporate executive acts on AI-
based financial advice, the blame cannot be

shifted to a machine. Legal scholar Prof.
Frank Pasquale cautions: "The myth of algo-
rithmic infallibility is dangerous. Machines do
not bear responsibility-humans do." In 2023,
a U.S. lawyer learned this the hard way when
AI generated case citations, used in a court
filing, proved fictional. The court imposed
sanctions. This case echoes globally: AI is not
a legal authority. Ex-Chief Justice of India
D.Y. Chandrachud reminded us: "Technology
must empower, not override, judicial wisdom."
This becomes even more crucial in jurisdic-
tions like India, where AI tools are not yet
regulated under a specific legal framework.
Who Bears the Blame? Legally, accountabili-
ty rests with the user, not the AI. Use AI-but
with your eyes open and your professional
guard. Never Treat AI as a Legal Source.
Treat its output as a draft, not a declaration.
Check every statute, citation, and clause it
offers. Where is this coming from? AI must
not function like an all-knowing guru but like
a junior assistant-useful but fallible. Let it
help you brainstorm or summarize. But let
human intelligence-and human ethics-make
the final call. Test consistency before trusting.

Artificial Intelligence is no longer just a
technological innovation-it is the defining
force shaping the destiny of humanity and the
world the next generation will inherit. AI's
reach goes far beyond automation and con-
venience; it will reshape education, work, cre-

ativity, governance, and even our very values.
Tomorrow's youth face an unprecedented
challenge and opportunity. They must not
only master coding and data but also embody
ethics, empathy, and critical thinking. They
will not be mere users of AI; they must
become its architects, visionaries, and
guardians. The world's most urgent crises-cli-
mate change, inequality, healthcare, and jus-
tice-demand AI-driven solutions, yet solutions
rooted in human compassion and fairness.

AI offers a promise of boundless empower-
ment, innovation, and inclusion. But this
promise is fragile. Without wise guidance, AI
risks becoming a tool that deepens divides,
entrenches biases, and concentrates power in
the hands of the few. The stakes are existen-
tial. As the late Stephen Hawking warned,
"The development of full artificial intelligence
could spell the end of the human race" if we
fail to align AI with the core values of human-
ity. This is a clarion call to the next genera-
tion: to lead AI not just with intelligence, but
with conscience. Fei-Fei Li, one of the world's
foremost AI pioneers, reminds us,
"Technology is not destiny. We shape our des-
tiny." The future is not prewritten-it will be
forged by those who dare to dream and act.

Prime Minister Narendra Modi powerfully
articulates this urgent responsibility: "We
must not see AI as a magic tool, but as a force
we must understand, challenge, and guide-

because only when AI is rooted in human val-
ues can it truly serve humanity." AI is neither
master nor slave-it is a mirror reflecting the
values we program into it. The next genera-
tion stands at a crossroads where they can
either hand over the future to blind algo-
rithms or wield AI as a force for justice,
peace, and progress. As Alan Kay famously
said, "The best way to predict the future is to
invent it." With AI in their hands, today's
youth hold not only the power to invent but
the profound responsibility to invent wisely,
ethically, and boldly. The dawn of the AI era
is also the dawn of a new human era-where
intelligence meets conscience, and technology
meets humanity. The next generation holds
that power; they must rise as the true stew-
ards of this new world.

India stands at the cusp of an AI-driven era,
but without dedicated regulation, the risks of
misuse and overdependence are growing.
There is an urgent need for AI disclosure
norms, professional liability laws, and sector-
specific regulation for domains like law,
healthcare, and finance. Critical decisions
cannot rely on unchecked algorithms. Until
safeguards are in place, AI must remain a
tool, not a truth. Responsible innovation, not
blind adoption, should guide India's AI jour-
ney. Unchecked AI can distort justice, com-
promise lives, and erode public trust. The
time to legislate is not tomorrow-it's now.

Engage with Artificial Intelligence (AI)-Safely and Lawfully

PROF K.S CHANDRASEKAR

Co r p o r a t e
S o c i a l
Responsibilit

y is defined as "a
commitment to
improve communi-
ty well-being
through discre-
tionary business

practices and contributions of corpo-
rate resources".  Some of the benefits
of being socially responsible include,
enhanced company and brand
imageeasier to attract and retain
employees, increased market share,
lower operating costs andeasier to
attract investors. A socially - responsi-
ble firm will care about customers,
employees, suppliers, the local com-
munity, society, and the environment.
CSR can be described as an approach
by which a company recognizes that
its activities have a wide impact on the
society and that development in socie-
ty in turn supports the company to
pursue its business successfully and
actively manages the economic, social,
and environmental and human
rights.This approach is derived from
the principles of sustainable develop-
ment and good corporate governance.
Marketing managers within different
firms will see some social issues as
more relevant than others. The rele-
vance of a given social issue is deter-
mined by the company's products, pro-
motional efforts, and pricing and dis-
tribution policies but also by its phi-
losophy of social responsibility. In this
context, it is important that corporate
social responsibility other than being
regulated by Law, has to become way
of life in corporates in the interests of

the society.
Ethical conflicts in business arise in

two contexts: First, when there is a
difference between the needs of the
three aforementioned groups (the
company, the industry, and society) a
conflict may arise. Second and ethical
conflict may arise when one's personal
values conflict with the organization.
In either case, a conflict of interest is
a possible outcome.An example of the
first type of conflict is the tobacco
industry. Cigarettes have for many
decades been a lucrative business. So,
cigarette and tobacco marketing have
been for companies and good for the
tobacco industry. Many thousands of
people around the world are employed
in the tobacco industry. So, the world
economy has been somewhat depend-
ent on cigarettes and tobacco.
However, cigarettes are harmful to
society. There is documented proof
that cigarette smoking is harmful to
health. This is an ethical conflict for
cigarette marketers. An example of
the second type of conflict, when one's
personal values conflict with the
organizations occurs when a leader in
the company seeks personal gain (usu-
ally financial profit) from false adver-
tising. "Cures" for fatal diseases are
one type of product that falls into this
category of ethical conflict: In their
greed to make a profit, a marketer
convinces those who may be dying
from an incurable disease to buy a
product that may not be a cure, but
which a desperately ill person (or
members of his or her family) may
choose to purchase in an effort to save
the dying family member suffering.
Promoting and marketing such prod-
ucts violates rules of business ethics.

Ethical dilemmas facing marketing
professionals today fall into one of
three categories: tobacco and alcohol
promoting, consumer privacy, and
green marketing. Standards for ethi-
cal marketing guide business in
efforts to do the right thing.  Such
standards have four functions: To help
identify acceptable practices, foster
internal control, avoids confusion, and
facilitates a basis for discussion.

Consumerism is concerned with
broadening the rights of consumers.
The concepts of social responsibility
and consumerism go hand-in-hand. If
every organization practiced a high
level of social responsibility the con-
sumer movement might never have
begun. Consumerism is a struggle for
power between buyers and sellers;
specifically, it is a social movement
seeking to increase the rights and
powers of buyers in relation to sell-
ers.Nowadays, most ethicists believe
that relationship marketing is a rea-
sonable practice leading to positive
relationships between buyers and sell-
ers. Relationship marketing requires
that rules are not necessarily contrac-
tual. Relationship marketing allows
buyers and sellers to work together.
However, there are disadvantages to
this approach that means relationship
marketing requires time to develop a
list of expected conduct or "rules of
behavior." The next important area
the marketer need to know about what
is the relevance of Social Marketing in
order to protect the environment and
to improve the quality of life and are
concerned with issues that include
conservation of natural resources,
reducing environmental pollution,
protecting endangered species, and

control of land use. Many companies
are finding that consumers are willing
to pay more for a green product. 

The last three decades have seen a
progressive increase in worldwide
environmental consciousness. This
has been driven by a number of factors
from increased media coverage to ris-
ing evidence of environmental prob-
lems such as the depletion of the ozone
layer, acidification of rivers and forest
degradation, global warming, the rise
of pressure group activity, tougher
legislation and major industrial disas-
ters. Concern has moved from the
local scale to a national and increas-
ingly global scale. Environmental
degradation has intensified over the
years. Kumar, Krishna researched
that the nineteenth century brought
the first large scale pollution as com-
panies geared themselves to produce
goods as fast as possible, with virtual
disregard for human or environmental
well-being. Nations battled for indus-
trial supremacy using raw materials
and creating pollution at a staggering
rate. As countries became economical-
ly stronger, competition also grew.
More efficient production methods
were employed, and few companies, if
any, gave a thought to the impact they
were having on their surroundings.
With the increase in water pollution
from the chemical works, and air pol-
lution from the iron and steel indus-
try, towns and cities began to pay the
price for high industrial productivity.
For businesses dealing directly with
environmental resources, such as agri-
culture, tourism or oil, the importance
of the physical environment has
always been apparent. Society in its
present form and on its current trajec-

tory of development, however, cannot
be sustained indefinitely. 

According to researchers, the physi-
cal environment has limited resources
and limited capacity to absorb pollu-
tion and waste. The underlying cause
of society's current unsustainability
relates to the way in which economics
and technology have come to dominate
our thinking about business and the
environment. Conventional marketing
within industry is very much a prod-
uct of this techno-economic perspec-
tive. This has created a 'grey' culture
which is not sustainable and is there-
fore terminal. To transform this into a
'green' sustainable culture, there is a
need to balance consideration of the
economic and technical impacts and
aspects of businesses with under-
standing of their social and physical
implications.Green marketing is
another area. For majority of the com-
panies improving environmental per-
formance has, until recently, been a
question of legislative compliance and
occasional reactions to external events
and pressures. It has only been com-
panies in the front-line sectors such as
oil, chemicals, power and cars that
have gone beyond a reactive and tacti-
cal approach to green issues. However,
by early 2000s a shift away from a
technical-compliance oriented
approach towards a more proactive
green strategy orientation was
noticed. Companies were increasingly
pursuing competitive advantage and
product differentiation by increasing
investment in environmental market-
ing, green design and improving over-
all corporate eco-performance. The
changes that are needed to safeguard
the future of the environment and the

economy must partly be driven from
the business community, which means
they must proactively integrate eco-
performance into the strategies, sys-
tems and cultures of the organization.
For example, Toyota has become quite
successful with their hybrid cars.

As there is very high competition
among the marketers in India and
that has been necessitated due to the
fact that consumerism is on the high
and the importance of marketing is
known to people. An interaction
between business and industry in a
global perspective has become impera-
tive because of the need to upgrade
regional technologies and maintain
the competitive edge in the interna-
tional markets. Today's consumer is
more demanding than yester-years'.
He is not content with the second best
in technology and is reluctant to pay
for a product or a service just because
it comes from a particular region or a
country. This, understandably, has led
to business and industry across the
world to make use of technologies and
resources worldwide to upgrade their
products and services. In this modern
digital era to become an integral part
of the global system, nations are open-
ing up their economies at a rapid rate,
which were hitherto protected from
world markets. The removal of artifi-
cial barriers to trade has and should
made it possible for innovative compa-
nies to go in search of new markets
across borders with improved efficien-
cy and greater competitive strength.
This has forced the Indian companies
to be competitive on the marketing
front and be socially responsible.

(The  author  is  Vice  Chancellor,
Cluster  University  of  Jammu)

CORPORATE SOCIAL RESPONSIBILITY-PARADOXICAL LEARNINGS FOR SOCIETY

PROF. DINESH CHANDRA RAI

Since May 2014, the Modi gov-
ernment has spearheaded a
transformative era in India,

driving progress across economic,
social, and educational domains.
Initiatives like Digital India, Make
in India, and Swachh Bharat have
elevated India's global standing,
building innovation, inclusivity, and
sustainable development. At the
heart of this transformation lies a
revolution in higher education,
where bold reforms, substantial
investments, and the visionary
National Education Policy (NEP)
2020 have redefined academic
excellence. With a strong emphasis
on research and innovation, the
government has positioned India as
a global leader in knowledge cre-
ation, empowering institutions to
nurture future-ready scholars and
innovators. This article highlights
the Modi government's achieve-
ments in higher education over the
past 11 years, with a focus on the
implementation of NEP 2020, and
presents key statistical milestones
that underscore India's rise as a
global academic powerhouse.

Institutional  Expansion  and
Infrastructure  Development

The Modi government's commit-
ment to expanding higher education
access is evident in the remarkable
growth of premier institutions.
Since 2014, the government has
established 23 Indian Institutes of
Technology (IITs), 20 Indian
Institutes of Management (IIMs),
and numerous Indian Institutes of
Information Technology (IIITs),
National Institutes of Technology
(NITs), and National Institutes of
Design (NIDs). This translates to
an average of one new IIT and IIM
annually, a significant step toward
democratizing access to world-class
education. Furthermore, the gov-

ernment has facilitated the creation
of a new university every week and
two colleges daily, significantly
increasing enrollment across
diverse regions.

The Northeast, historically under-
served, has been a priority, with 22
new universities established to
address regional disparities.
Ladakh now hosts its first Central
University, alongside specialized
institutions for forensic science and
rail transport, reflecting the gov-
ernment's inclusive approach. By
2025, 71 Indian universities are
listed in The World University
Rankings, up from 63, with three
breaking into the top-200 of the QS
World University Rankings. This
growth underscores India's rising
global academic stature and com-
mitment to quality education.

To support this expansion, the
Higher Education Finance Agency
(HEFA), established in 2017, has
approved Rs 30,000 crore in loans
for infrastructure development,
including Rs 2,066 crore for six
engineering colleges. The
Revitalising Infrastructure and
Systems in Education (RISE) pro-
gram, launched in 2018, has chan-
neled Rs 1 lakh crore to modernize
facilities, with a 19% budget
increase in 2017 enabling invest-
ments in advanced research labs,
digital classrooms, and sustainable
campuses. These investments have
transformed institutions into hubs
of innovation, aligning with NEP
2020's emphasis on technology-
driven education.

The Institutions of Eminence
(IoE) scheme, introduced in 2016,
has been pivotal in fostering global
competitiveness. By providing 20
select institutions with Rs 1,000
crore for public ones, the scheme
has enabled cutting-edge research
and international collaborations.

These institutions have set bench-
marks for academic excellence,
inspiring others to adopt similar
strategies, such as establishing
research centers focused on nation-
al priorities like sustainable devel-
opment and artificial intelligence.

Inclusivity and Access to
Education

Inclusivity has been a cornerstone
of the Modi government's higher
education reforms. The Gross
Enrollment Ratio (GER) for girls
increased by 18% from 2015 to
2020, driven by initiatives like Beti
Bachao, Beti Padhao, which have
empowered female students from
diverse backgrounds to pursue
higher education. Scholarships,
mentorship programs, and targeted
outreach have reduced gender dis-
parities, ensuring equitable access
to quality education. For instance,
institutions have introduced flexi-
ble admission policies and financial
aid, enabling students from rural
and marginalized communities to
enroll in premier programs.

Medical education has seen sub-
stantial growth, with MBBS seats
increasing by 53% and postgradu-
ate seats by 80% since 2014. This
expansion has addressed the critical
shortage of healthcare profession-
als, particularly in underserved
regions, strengthening India's
healthcare system. New medical
colleges and specialized programs
in allied health sciences have fur-
ther aligned with NEP 2020's focus
on interdisciplinary education,
preparing students for global
health challenges.

Sustainability, a key government
priority, has been integrated into
higher education through initia-
tives like Swachh Bharat Abhiyan.
Universities have adopted eco-
friendly practices, including solar-
powered campuses, waste manage-

ment systems, and green curricula.
These efforts have fostered environ-
mental consciousness among stu-
dents and faculty, aligning with
global sustainability goals and
NEP 2020's emphasis on holistic
education.

Research  and  Innovation:  A
National  Priority

The Modi government's focus on
research has positioned India as a
global leader in academic output.
Research publications have grown
from 87,000 in 2014 to over
150,000 by 2024 (Scopus data),
reflecting a 10% annual growth
rate. Patent applications from uni-
versities have surged by 50%, sup-
ported by the National Research
Foundation (NRF) and its Rs
50,000 crore funding. The Scheme
for Promotion of Academic and
Research Collaboration (SPARC)
has doubled international collabo-
rations, with 1,000 joint projects
fostering knowledge exchange with
leading global institutions.

The Atal Innovation Mission has
been instrumental in promoting
entrepreneurship, with 1,200 uni-
versity-incubated start-ups by
2025, driving innovations in health-
care, agriculture, and clean energy.
These start-ups have created thou-
sands of jobs and contributed to
India's knowledge economy. For
example, university-led innovations
in precision agriculture have
improved crop yields in rural areas,
aligning with the government's
vision of sustainable development.

NEP 2020 has further amplified
research efforts by promoting inter-
disciplinary studies and industry-
academia partnerships.

Institutions have established
research clusters focusing on
emerging fields like artificial intel-
ligence, renewable energy, and
biotechnology. These clusters have

produced high-impact research,
with a 30% increase in citations
since 2019, reflecting India's grow-
ing influence in global academia.

NEP  2020:  A  Paradigm  Shift  in
Higher  Education

The National Education Policy
2020 has been a cornerstone of the
Modi government's higher educa-
tion reforms, introducing a holistic,
flexible, and research-oriented
framework. By emphasizing multi-
disciplinary education, NEP 2020
has encouraged institutions to offer
integrated programs, such as com-
bined degrees in science and
humanities, preparing students for
complex global challenges. The
Academic Bank of Credits (ABC)
has enabled flexible learning path-
ways, allowing students to cus-
tomize their educational journeys
and pursue diverse interests.

NEP 2020's focus on regional lan-
guages has enhanced accessibility,
particularly for students from non-
English-speaking backgrounds.
Institutions have introduced bilin-
gual course materials and digital
learning platforms, ensuring inclu-
sive education. 

During disruptions like the
COVID-19 pandemic, these plat-
forms ensured uninterrupted learn-
ing, aligning with NEP's push for
technology integration.
Additionally, the policy's emphasis
on vocational education has led to
new courses in data analytics,
cybersecurity, and renewable ener-
gy, with thousands of students
gaining skills for emerging indus-
tries.

Research under NEP 2020 has
been prioritized through interdisci-
plinary research centers and
increased funding. For instance,
institutions have secured signifi-
cant grants from NRF to address
regional and national challenges,

such as climate-resilient agricul-
ture and water management.
Faculty and students have filed
numerous patents, contributing to
India's innovation ecosystem. NEP
2020's focus on civic engagement
has also inspired universities to
integrate community-based projects
into curricula, fostering socially
responsible graduates.

Statistical  Milestones
Institutional  Growth:  23 IITs, 20

IIMs, 22 Northeast universities,
one university weekly, two colleges
daily by 2025.

Enrollment:  18% increase in
female GER (2015-2020).

Global  Rankings:  71 universities
in The World University Rankings
(2025), three in top-200 QS.

Funding:  Rs 30,000 crore in
HEFA loans, Rs 1 lakh crore via
RISE by 2022.

Medical  Education:  53% increase
in MBBS seats, 80% in postgradu-
ate seats.

Research  Output:  150,000 papers
annually by 2024, 50% rise in
patents

The Modi government's 11-year
tenure has revolutionized Indian
higher education through strategic
institutional expansion, innovative
funding, inclusivity, sustainability,
and a robust focus on research.
NEP 2020 has provided a visionary
framework, enabling institutions to
transform teaching, research, and
civic engagement. With 71 universi-
ties in global rankings, 150,000
annual research papers, and 1,200
university-incubated start-ups by
2025, India has emerged as a glob-
al academic leader. These reforms
have empowered students to drive
innovation and address global chal-
lenges, ensuring a prosperous and
sustainable future for the nation.

(The  author    is  Vice  Chancellor
of  BRA  Bihar  University
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